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Brief Description:

The Board of Trustees will participate in a 45-minute study session related to positioning
assessment and brand strategy development. The study session will review the current brand
situation, project objectives and approach, actions taken to date, and the project plan. A
handout of the presentation will be distributed to each Trustee’s place prior to the study
session.

Scheduled Presenter(s):

Earl Potter, President — St. Cloud State University

Mary Jacobson, Director of Marketing and Public Relations —
Anoka Ramsey Community College and Anoka Technical College

Carmen Shields, Interim Chief Communications Officer
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BACKGROUND

This study session was scheduled as a follow-up to discussions that began at last year’s board
retreat regarding branding. Handouts will be provided at the study session.





